


Payments in the automotive industry
generally aren’t integrated
with invoicing systems

Current payment terminals are
standalone with no POS link

Customer not present transactions
taken over the phone carry
a high fraud risk

Dealerships have little or no control
over transaction value by channel

Bank transfers are clunky
and difficult to reconcile

68% of customers prefer to pay
digitally instead of using physical
payment methods

Open banking platforms are
generally offered through
point solutions

High charges for eCommerce
pay-by-link transactions

It is difficult to introduce new
payment methods into a
dealership

Lack of knowledge of large payments
and user traceability, which leads
to delays across the business

Poor and disparate reporting
across payment point solutions

Paper terminal receipts

Paper cash sheets

Lack of refund control

Challenges with sales ledger 
and bank reconciliation
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